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Two billion of tons of waste 
are generated every year.

Only 14% is recycled, while 
37% end up on the landfill 

According to our findings 
around six percent of 
Lithuanians do not sort at all.
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The popularization 
of waste sorting 
among
households helps to 
minimize landfill 
usage, lower waste 
disposal charges, 
reduce raw material 
usage through 
recycling programs.
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The aim of the study is 
to investigate what 
tools are most 
effective in promotion 
of waste sorting 
behavior in Lithuania, 
according to the public 
opinion.
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*total number of survey participants 1027
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*total number of survey participants 1027
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Table 1. Rotated component matrix of analysed constructs, reliability statistics and mean score

Factor analysis

7
*Varimax rotation. Cronbach Alfa 0.65-0.92. Loading coefficients >0.5.



Pearson Product Correlation and Linear regression 
analysis
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Conclusion

• The results showed that among declared tools, only informational and financial ones had a significant 
impact on waste sorting behavior. 

• Social and convenience tools insignificantly affected this behavior. 

• Respondents are sure that the most effective motivator of sorting is a financial tool (incentive, tax 
reduction). 

• Compared to previous tools, the informational tool is less important, particularly in terms of 
increasing environmental awareness. 

• Meanwhile, the provision of information indicating that sorted waste is recycled was deemed critical. 
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